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The purpose & goal of this proposal is to provide your company with a detailed social media marketing automation strategy
designed to expose your companies brand, product and service. With a core focus on delivering a “World Class Social Experience”
this social media marketing strategy will ensure that from an social marketing perspective your organization leaves no stone
unturned. While it may seem overwhelming, social media marketing cannot be overstated. It’s so important that 97% of
marketers are using social media and 78% of companies outsell their competition by using social media for their business. This
proposed strategy will include multiple social media categories, as seen below.
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About Don L. Plehn Jr | Social Media Marketing Expert

| Currently the Founder and CMO of Big Fox Marketing, | am award winning digital marketing expert with a core focus on developing and executing
email marketing strategies for small to medium size businesses. With more than 15 years of marketing experience | bring a wide range of marketing
expertise, including but not limited to, social media marketing strategies, social audience identification, Social platform automation and social

media advertisement execution. If Your company is looking for a true expert, with experience in growth hacking, exposing brands and acquiring
new customers then look no further.

Don’s Social Media Platform Knowledge and Expertise Don’s 2018 Client Portfolio The Word On The Street About Don, Is;
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Working with Don is an
absolute pleasure. He brings
vast knowledge in marketing
and has helped expand our
product and brand across the
us.
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Don’s Core Platform Focus Don's experience and ability to

execute marketing strategies

has helped our company grow
v' Facebook Marketing Execution v' Pinterest Marketing Execution by morz than 100075. V\yeglove
v' Twitter Marketing Execution v' Google+ Marketing Execution Don!
v' Instagram Marketing Execution v'  LinkedIn Marketing Execution

Bringing Don on-board was a
GREAT decision. His ability to
A adapt, identify challenges and
What if all your marketing q . .
worked together? A - quickly execute solutions is one
& X of his many strengths.

Jason Raznick, CEO




Facebook & Twitter | Social Media Marketing Benefits
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You already know using Twitter and Facebook is beneficial for your business, but why is that, exactly? Social media marketing for business is all the
buzz these days, but do you genuinely know the benefits of using channels like Twitter and Facebook for your business? Let’s go through a basic list
of benefits these two social media sites offer that impact not only your online presence, but also your online success. Here is a brief overview of

the benefits of marketing your business on Facebook and Twitter.

Why Market Your Business On Facebook?

Facebook is the #1 social media platform used by businesses.
With over 2.01 billion active users each month, it isn’t hard to
imagine why so many businesses, large and small, have chosen to
use Facebook as a means of interacting and engaging with their
customers. If you’re considering a Facebook page or aren’t sure
how to use your business page more effectively, | have outlined
some of the key ways Facebook helps your business so you can
start reaping the benefits of social media.

Top 10 Facebook Marketing Benefits

v' Build long-term relationships

v’ Efficient channel of communication

v Market research with FB page insights
v’ Low cost marketing solution

v’ Centralize your audience

v’ Drive traffic to your website

v’ Target more effectively

v’ Reach a larger audience

v’ Distribute mobile content

v Competitive research functionality
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Why Market Your Business On Twitter?

Twitter is an Internet social medium where users can post brief online
messages known as "tweets." Posts can consist of a maximum of 140
characters and are available to other Twitter users around the world.
For cash-strapped small-business owners, using Twitter can be a cost-
effective way to reach customers and prospects around the world. If
you’re still considering marketing your business on Twitter, | have
outlined some of the key ways Twitter helps your business so you can
start reaping the benefits of social media.

Top 10 Twitter Marketing Benefits

v’ Drive traffic to your web pages

v’ Researching industry trends

v Generating new leads

v Showing your brand's personality

v Network with others

v’ Distribute content

v" Communicate your brand

v’ Boost your SEO

v’ Improve your chances of engagement
v’ Reach a larger audience
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Instagram & Pinterest | Social Media Marketing Benefits
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Instagram and Pinterest are the two main visual social platforms—and businesses can use them to create brand ambassadors and even attract new
customers by communicating the “personality” of your brand. But many businesses are still wrapping their arms around the entire concept of social
media, much less figuring out the optimal frequency of posts, what images resonate best, etc. So let’s start with a few basics. Here is a brief overview
of the benefits of marketing your business on Instagram and Pinterest and Twitter.

Why Market Your Business On Instagram?

With over 800 million monthly active users and over 500 million
daily active users, Instagram has come a long way since it
originated in 2010, and businesses are starting to take note.
Since its inception, Instagram has proven to be a powerful
marketing tool for businesses looking to expand their presence
and the visibility of their products. If you have not jumped on the
Instagram bandwagon yet, you may be doing your business a
great disservice.

Top 10 Instagram Marketing Benefits

v % of Instagram users have made a purchase through Instagram
v’ Instagram has the most advanced audience options available

v’ Sales and leads are trackable for a clear ROI

v' Instagram Differentiates Personal Profiles from Business Profiles
v’ Instagram’s users are typically an unreached customer base

v" Build an audience that will stay connected with your brand

v’ Strengthen your relationship with followers

v’ Learn the likes and dislikes of your customer base

v' Instagram is a visual platform

v’ Use Instagram to fuel additional marketing efforts
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Why Market Your Business On Pinterest?

When it comes to marketing your business, your next step should
be pinning with the queen of visual social media networks,
Pinterest. Shareaholic.com reveals that Pinterest has increased its
traffic driving capacity up to 15.10% from 4.79% in just 2 years
(from December 2016 to December 2018). This increase has had
a huge effect for brand exposure through digital marketing for
small businesses all across the US. Here are the top 10 benefits of
marketing your business on Pinterest.

Top 10 Pinterest Marketing Benefits

v’ Longer post exposure

v’ Free marketing from your Pinterest fans

v’ Strengthen your brand

v Drive traffic to your website

v Market research with Pinterest analytics

v’ Gain new customer loyalty

v’ Be an authority in your line of business

v’ Customer engagement through contests

v Widen product exposure

v’ Boost product sales and customer engagement




LinkedIn & Google+ | Social Media Marketing Benefits
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At the highest level Google+ and LinkedIn are both about finding and engaging with the right people, but the way they achieve this is very different. Think of LinkedIn as
a giant CRM system. On the most basic level LinkedIn was designed to make it easy to find individuals that meet a given criteria. Google+, on the other hand, has been
designed from day one as a social platform, indeed it is the social layer that connects all of Google’s products. As a result the level of engagement and sharing tends
typically to be much higher on Google+ than LinkedIn. Perhaps however choosing one or the other is a false choice, what if as a businesses you embraced both
platforms? Here is a brief overview of the benefits of marketing your business on Instagram and Pinterest and Twitter.

Why Market Your Business On LinkedIn?

LinkedIn can be a powerful tool for individuals and companies
looking to make new connections, generate leads, and build
their brand. While it’s an important platform for all businesses,
LinkedIn can be a true game changer for your company. With
the average household income per user hitting $109,000,
which is much higher than Twitter, Facebook, and the other
social networking power houses, you know you are dealing
with people who mean business.

Top 10 Linkedin Marketing Benefits

v' LinkedIn is even more important to B2B than Facebook.

v' LinkedIn is the third most used social platform among businesses

v’ Statistics show LinkedIn as the most effective for product launches

v’ LinkedIn is one of the most effective ways to recruit new talent

v’ Research suggests LinkedIn is the most effective for Lead-Gen

v’ LinkedIn is the ideal network for establishing thought leadership

v’ LinkedIn can improve professional face-to-face relationships

v' LinkedIn gives your brand increased search visibility

v’ LinkedIn posts have the potential to reach all your page followers

v’ LinkedIn is the most effective social platform for content
distribution
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Why Market Your Business On Google+?

Well, it is owned and operated by Google of course. And as a
generalization, like YouTube and Google Places for Business, Google+
profiles do have some perks in getting ranked/indexed by Google. You
increase the odds of getting highly targeted visitors from Google’s
organic search results if you have a Google Plus account. Similar to
Facebook’s “like”, Google has “+1” votes. The more +1’s your pages and
posts have the better. Google+ profiles and pages can have a significant
impact on search rankings.

Top 10 Google+ Marketing Benefits

v’ High Correlation between Google+ and search rankings

v’ Posts with authorship are recorded to get better search ranks
v Google+ (dofollow) links pass link authority, thus help ranks.
v’ Publisher markup

v’ Searchable hashtags

v’ Social extensions in your Google ads

v' Helps businesses in local SEO

v’ Each post on G+ has its own URL

v’ Posts shared on G+ get indexed easily

v’ Users now need to login to Google+ to comment on YouTube




Social Automation Scheduling | Cross Platform Social Media Distribution
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Buffer is a powerful app that can automate your social media posts and take your social engagement to the next level. With Buffer, you can save both time and energy

trying to handle all of your social posts manually. Buffer is super easy to use, which is partly why it's so popular. When you connect a social network to Buffer, you can
start composing new posts to add to your post queue. Your post queue is where all your scheduled posts live as they wait to be posted. Posting times are set up by
default in your settings tab, which have been optimized for certain peak engagement times of the day (however you are free to customize these posting times any way

you want).

Schedule social media posts for
your preferred times. Schedule
posts for all of your social
accounts at once, and Buffer will
publish them automatically,
according to the posting schedule
you put in place.

Review your analytics to see
how your posts are performing.
You can use the analytics to see
your social media performance,
understand how to improve
your results, and create reports
for your manager or clients.

©

Complete Social Media Automation, Management and Scheduling
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This video of Guangzhou, China is really amazingly shot - worth the watch!
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Monday 19th November

1 wrote a post on using Facebook Groups to do user testing and get amazing feedback for your
startup. Let me know what you think!

11:07 AM

Aty & An Amazing Way to Get Customer Feedback and Build a Community

W An Amazing Way to Get Gustomer Feedback and Build a Community So you're bullding a new
product or feature and want to gather feedback from your users... If you are building a startup this is

Manage all your social
accounts in one place. Schedule
content and check analytics for
all your social accounts in one
place, rather than going to six
different networks.

Add multiple team members
and set access levels. You can
add up to 25 team members to
your Buffer account and give
them the appropriate access
levels — full posting access or
approval required.




Performance Driven | Social Media Process & Methodology

I am a full-service Social Media expert equipped to handle all aspects of your social media marketing. That includes drafting a strategy, creating compelling content,
maintaining a social media calendar, posting content on all platforms and providing you reports and analytics. What’s important to know about my process is that |
don’t consider you just another organization to toss into a template because | don’t use one and successful social media can’t be cookie-cutter. Your story, products,
and customers’ needs are unique, so | spend time listening, researching, and learning as much as | can to create a customized process that delivers results. My social

media marketing strategy process will follow the steps below.

Social Media Process & Methodology

Social Media Audit

Identify Key Strategies A full review of your

| will identify the best social marketing and select
media channels and sub- w competitors to further
communities for your develop strategy.
company.

Content Creation & Approval

VS
Content is delivered for BIG I_ / X
approval with your target w
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audience in mind to highlight
your unique brand and story.

Implementation
A, | will build engagement and ads
Ve for your company to
communicate directly with your
target market.

Community Recruitment

| will develop a community
growth strategy to maximize
brand reach to your target
market.

Repeat The Process

Remove what isn’t m
working and scale up %
what has been W
successful.

Strategy Evolution
Through consistent analytics, | will
use trends to identify larger strategy
adjustments. A social media strategy
must evolve to stay relevant.

Monthly Analytics
Monthly reports keep us
all on the same page and
identify what needs to
change or scale.




Social Media Marketing Automation, Execution & Engagement Proposal

The digital marketing industry is a vibrant and ever growing industry that | am excited to be a part of. Although this proposal is designed specifically for your
company, | have executed similar social media marketing strategies for many clients with great success. This proposal identifies the development and execution
deliverables, goals, key performance indicators, engagement timeline and solution options. Please note, if you would like to create a hybrid of various action items
listed below that is an option as well. Thank you very much for your consideration and | look forward to working with you to help execute your new social media
marketing and automation strategy.

$1299.00 Per Month $1999.00 Per Month broposal Engagement Terms
.00 Per Month
$699.00 Per Month $999.00

S TOTAL AMBASSADOR

2 . A ,
LET’S GET STARTED NEXT LEVEL %%\\Cﬁ IMMERSION AMPLIFICATION Start Date: Available for Imnmediate

Engagement
* Project Completion: Continued until otherwise
directed to stop or pause the campaign

Reporting & Analytics Reporting & Analytics Reporting & Analytics Reporting & Analytics

it i i Social Media Audit Social Media Audit Social Media Audit . .
socialMedia Audit ocialifedia Aud ocial Media Audt ocial Media Audt « Cancelation: Month-to-Month - 30 days notice
Content Creation & Scheduling Content Creation & Scheduling Content Creation & Scheduling Content Creation & Scheduling of termination by either pa rty required
1-2 Social Networks 2-3 Social Networks ¢ 6 Social Networks 6 Social Networks
3 Posts per Week 4-5 Posts per Week ‘i 5 Posts per Channel per Week 5 Posts per Channel per Week LEtS H ave A CO nve rsath n !
Contact: Don L. Plehn Jr.
1 Conference Call per Month 2 Conference Calls per Month = 4 Conference Calls per Month 4 Conference Calls per Month . K .
Email: TheBigFoxTeam@gmail.com
1 Custom Graphic ¥ 4 Custom Graphics Custom Graphics Phone: 1 (818) 669-5711
1 Paid Ad per Month ¥ 2 Paid Ads per Month k 4 Paid Ads per Month
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1 Boosted Facebook Post per Month *i’q Boosted Facebook Posts per Manth '&3 Boosted Facebook Posts pm

sir Marketing Strategy Marketing Strategy

_ﬁ Social Influencer Qutreach

? Blogger Outreach



mailto:TheBigFoxTeam@gmail.com

